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CHAPTER I 



INTRODUCTION 

The conduct of and extent of Uf. S. military public 
relations in recent years has become subject to increased 
comment in the public media. Robert Hanning, writing in 
She &txaafclc Monthly early in 1970, said* “Senator William 
Fulbright and his investigators have been asking the right 
questions and demanding honest answers from the Pentagon. 
After weeks of persisting, they came up with the calcula- 
tion that the Pentagon is spending at least $23 million a 
year on public relations and the promoting of the armed 
forces." Hanning adds, “A lot of those millions ... are 
spent for the questionable purpose of persuading us to 
allocate billions more for the military machinery. 

John Kenneth Galbraith has written a book entitled 
assn ta Raafcail the Military. In its opening pages ha 
states* "The problem of the military power is not unique* 
it is merely a rather formidable example of the tendency of 
organization, in an age of organization, to develop a life 



^Robert Manning, 22a& Atlantic MffiRthly. Vol. 225, 
Ko. 2 (February 1970) , p. 3. 
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